With maximal socialization can increase awareness and understanding of taxation for owners SME and this also can fulfil the taxation for owners of SME.
I. INTRODUCTION
Small and Medium Enterprises (SME) is a business unit managed by a group of people, family, or individual, all of whom are the majority of business actors in Indonesia. SME can be easily found in almost all locations, from major cities to suburbs and countryside. SME serves a strategic role in national and regional development, not only because of its contribution to national economic growth, but also because it absorbs workforces in huge quantity. Several business sectors, especially private sectors still demonstrate fairly good performance in that regards, it can be said that SME is a business that survives in variety of conditions.
Paying for tax is the obligation of all citizens and owners of SME. In light of that, the government constantly campaign on the importance of taxation for the development of the nation. Awareness and tax compliance are to be expected from good lawabiding citizens. At this point in time taxation must be understood well due to its fundamental importance to the economy.
Tax by definition is contribution by citizen for state budget based on the law (mandatory) without any reciprocal service that can be directly demonstrated and is used to fund general expense ( [5] ). Taxation also serves as sources of income for Indonesia, regulatory instrument for future economy, with the purpose of raising and cultivating citizens' awareness and sense of responsibility, since taxation essentially funds the state. Various new laws are issued with the expectation that society would actively participate in the fulfillment of their tax obligation. The government currently aims for a certain private sector that is confirmed to have big potential to become source of tax. That sector is Micro, Small, and Medium Enterprises (MSME) MSME has turnover and profit that are much smaller than major companies.
The effort to uplift the fulfillment of voluntary tax compliance and to push for contribution to state from MSME sector has resulted to the enactment of Government Regulation Number The problem on the level of tax compliance and tax awareness becomes a constant problem in the field of taxation. In Indonesia, the level of tax compliance is low. Such low level of tax compliance becomes very ironic if it is compared to the level of business growth in Indonesia. The growth of MSME undergoes increase each and every year. Yet, the increase on number of MSME is not balanced is with MSME owners' awareness to fulfil its tax obligation.
Attribution theory provides that Tax compliance is linked to taxpayer's behavior in assessing the taxation itself. One's perception in making assessment over somebody else is highly influenced by the external and internal factor of that person. Attribution theory is incredibly relevant to explain such intention. Attribution is a process where one draws conclusion regarding factors that influence the behaviors of others. Attribution theory views individual as amateur psychology that attempts to understand causes to phenomenon occurring before them.
This research assesses taxpayer's perception about the implementation of GR No. 46 Year 2013 and the sense of awareness of tax obligation to the tax compliance of MSME. Such is done because the government has set rules on income tax applicable to income from business that is received and acquired by taxpayers with certain gross circulation as stipulated in GR 46 Year 2013. The purpose to that is to provide ease for society in conducting its tax compliance. In addition, GR Number 46 Year 2013 is also supplemented with procedures of calculation, deposit, and the reporting of income tax with certain gross circulation as set in PMK Number 107 Year 2013. Such a law provides ease for MSME in conducting its tax compliance. The government has also conducted socialization and campaign to improve society's understanding over the benefit of tax for themselves and to pursue the creation of awareness to pay tax in the fulfillment of tax compliance.
II. RESEARCH METHOD

A. Research Characteristic
This research is qualitative and quantitative in nature.
B. Time and Place of Research
This research was conducted on May 15, 2017 to May 29. This research was conducted in Sungai Kunjang District.
C. Population and Research Sample
The population in this research actors of MSME in Sungai Kunjang District. The samples were acquired from the calculation of 60 unit of MSMEs in Sungai Kunjang District.
D. Procedure
Data was acquired by providing respondents with. This research relies on closed questionnaires, which is a type of questionnaires that demands a short personal answer from the respondent and a set of answers are already prepared beforehand by researched hence respondents are only asked to pick from one of them. The questionnaires were given by researcher to MSME taxpayers in Sungai Kunjang District. From the table above, it can be seen that VIF value of the three values, which are taxpayer's perception on the implementation of GR No. 46 year 2013, 1,042, and the awareness of tax obligation, 1,032. The VIF value of the three variables are much smaller than 10, hence it can be concluded that the issue of multicollinearity does not occur among the two independent variables.
a. Hypothesis testing result: Taxpayers perception on GR
No. 46 Year 2013 has negative impact on MSME taxpayers compliance.
The impact of taxpayer's perception on the implementation of GR No. 46 year 2013 on MSME taxpayer's compliance
Hypothesis test result shows that variable of taxpayers' perception of the implementation of GR No. 46 Year 2013 has level of significance amounting to 0,918. Which means that Ha1 is rejected, hence having no impact to MSME taxpayer's compliance because taxpayers' knowledge variable level of significance of is bigger than 0,05.
Hypothesis test 2 result: the awareness to pay tax has positive impact on MSME tax compliance
The impact of tax awareness to MSME tax compliance Hypothesis test 3 result shows that awareness variable has level of significance as big as 0,000. Which means that Ha3 is accepted. Therefore, the tax obligation awareness has an impact on MSME tax compliance due to its less than 0.05 awareness variable level of significance.
IV. ANALYSIS
Hypothesis testing on the influence of taxpayers' perception on the implementation of GR No. 46 Year 2013 based on the result of the test shows that taxpayers' perception on the implementation of GR No. 46 Year 2013 does not influence small medium enterprises tax compliance. It is the environment surrounding the tax payers that moderates tax compliant behavior toward tax compliance to pay for tax. An individual's perception to make an assessment on something is highly influenced by his/her surrounding environment and therefore the attribution theory is deemed suitable as it tries to find the cause or the drive to one's action. This is because the lack of full understanding over the implementation GR No. 46 Year 2013 does not affect tax compliance. Such is caused by different individual's perception on the implementation of the GR.
The result of the research confirms the research done by [2] the majority of MSME actors do not agree with the implementation of GR No. 46 Year 2013 due to its higher taxation. However, the majority MSMEs perceives the implementation of GR No. 46 Year 2013 in regards to the facility that eases and simplifies taxation as generally positive. There is a correlation between knowledge on tax compliance and taxpayer reporting.
Hypothesis testing on the influence on the awareness to pay tax based on test result shows that the awareness to pay tax does influence MSME taxpayers' compliance. An awareness is a result of learning process from past experiences and gathering of information that is received to gain confidence and to drive an action to be taken. Taxpayers' awareness is related to the perception that covers the paradigm tax function for funding state development, tax utility in providing public goods, as well as fairness and legal certainty in the fulfillment of tax compliance ( [6] ).
Awareness of tax obligation is a condition where a tax payer, knows, acknowledges, appreciates, and obey the applied rules on taxation as well as having the sincereness and willingness to understand his/her tax obligation ( [1] ). Taxpayer's awareness is an attempt or mandatory action by MSME taxpayers supplemented by its willingness and personal drive in fulfilling taxation right and obligation in accordance with the applied laws. Such a thing can be seen from the result of this research, that the level of MSME taxpayer awareness is fairly high, this explains the level of willingness of taxpayers in fulfilling its tax obligation well.
The finding of this research is consistent with the finding done by [2] on the factors that influence tax compliance of taxpayer in Tax Service Office (TSO) Pratama East Denpasar which shows that the factor to the awareness of tax obligation and partial penalty have significant influence over taxpayer compliance to pay tax.
V. CONCLUSION AND RECOMMENDATION
This research concludes that the implementation of GR No. 46 year 2013 does not affect MSME compliance to tax, meanwhile the awareness of taxi obligation influences MSME tax compliance. It is recommended for the government to lower the current tax rate. TSO Pratama can hold event to improve the awareness of society to pay for tax through socialization and campaign. The next researcher is expected to utilize an indicator that is in accordance with operational theory.
